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Curology-Personalized Skin Care
" I was made- for you."  It may be regarded as a love message from a gentleman to his lady. Instead, it is a message from Curology to its clients.  Curology is the number one personalized subscription company that deals with skincare in the USA. In pointing out clients' needs and understanding them, the company has successfully attracted advert viewers by passing a powerful message by advertising. 
The message that the consumers mainly view is the line "A custom super bottle for your breakouts- and no other person.". Regarding the phrase" breakout," we can quickly see that their customers are mostly teenagers. Creative hooks are the key to achieving the company to bring their services and products proximal to the clients. The essay will depict a few essential themes from the advertisement, explaining how effectively the ad applied the logos, pathos, and ethos to lure the viewers into purchasing their products and services.
First, to offer the clients a candid impression of the outcome of the products used, the first hook applied the use of the model's "before and after" pictures. The two images were the mainly attacked sections from the advertisement (Curiology, 2019). As shown, the model's "before" image was in a very bad break out; acnes covered up to seventy percent of her face. The "after" picture got viewers shook, as the model's skin appears clear appealing and bloom. This result was an apparent hope for the ad viewers who tend to trust or believe in the product and services offered. Thus many would wish to try it. 
Based on the result, Curology applied authentic images rather than photoshop, making the model's skin appear flawless, precisely like other industry brands. The use of genuine pictures is true reflection of application of ethos (Vredevoe, 2009).  Just in case they used photoshop on the advert of the model pictures, it would have failed to show us the models freshness as we have seen in the image. At this juncture, the teenagers or viewers experiencing breakout would develop and maintain reasonable confidence in the company products and services. So, the Curology attained trust from the viewers. Thus the ad sends the viewers a simple and clear message that they engage in open and honet business.
The other hook was the message written in the ad. The ad's key text's logical appearance and appeal: A custom super bottle for your breakouts- and no one else. This text brings out the confidence that the company has in its product quality. Though, when we read the words "superbottle," we would feel curious, "Is it that good?" and "It must be good because they called a 'superbottle,' should I  give it a try?". Logos appeal while consumers kept asking themselves questions about that "superbottle." Again, the use of a grammatical error word "super bottle" was successfully awakening consumers' minds.
At the end of the text," for your breakouts-and no one else."; this is where the first pathos appealed. The way they used phrases like your breakouts made the clients believe and feel valued by the company. 
Concisely, incase this advert is presented in the form of painting, I would comment that it is a lovely, beautiful, and colorful image. I would have added another text, such as, "Our dermatologist has been waiting to help you." More further, viewers would start to questions about prices.  Instead of putting a box, So I would have added more information about costs to the ad. I would then insert these two options:" Five hundred dollars monthly for a dermatologist visit" and "Twenty-nine dollars monthly for Curology with the same result."; one on each side of a balance scale. The viewers' vision attention is drawn when they see the comparison. These changes would help introduce two of the most powerful strengths of Curology, which is low price but high quality.
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